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Building your message – choose the 

building blocks
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Find the links to 

all materials on 

regional pages

or 

Communications 

pages
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http://www.ibo.org/ibaem/associations/communications/

http://www.ibo.org/communications/

http://www.ibo.org/ibaem/associations/communications/
http://www.ibo.org/communications/


© International Baccalaureate Organization 2007

Your free source for videos

Page 5
Website :  http://blogs.ibo.org/ibtv/

http://blogs.ibo.org/ibtv/
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Learner profile video

• New in March 2011

• An ideal introduction or finale to 

a parents evening, staff 

meetings or other school event

• Brings the IB mission to life for 

the entire community

• Available to download from 

IBTV

Link your website to video http://blogs.ibo.org/ibtv/

Download the video http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv

http://blogs.ibo.org/ibtv/
http://blogs.ibo.org/ibtv/
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
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Programme videos

 Education for a better world: the IB Primary 

Years Programme

 Education for a better world: the IB Middle 

Years Programme

 Education for a better world: the IB Diploma 

Programme

Page 7
Website :  http://blogs.ibo.org/ibtv/

http://blogs.ibo.org/ibtv/


© International Baccalaureate Organization 2007Page 8

IB brochure

Printed copies from IB Store or download pdf at: 

http://www.ibo.org/communications/publications/

http://www.ibo.org/communications/publications/
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Flyers for all three programmes and IBCC

• Printed copies can be 

ordered from the IB store

(£5.00 per 100) 

• or pdf download 

Printed copies from IB Store or download pdf at: 

http://www.ibo.org/communications/publications/

http://www.ibo.org/communications/publications/
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Posters

Page 10
Printed copies from IB Store
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PowerPoint presentations

Page 11

• Provides comprehensive 

overview of each IB 

programme

• Take the parts you need

• Available from IB website

Primary Years 

Programme

Diploma

Programme

Middle Years 

Programme

Diploma

Programme

Download http://www.ibo.org/communications/powerpoint/

http://www.ibo.org/communications/powerpoint/


© International Baccalaureate Organization 2007

IB Learner Profile 

 Booklet available for 

download

 Combine with the IB 

Learner Profile video

 Use the university 

recognition sheet on 

Learner Profile

Download: http://www.ibo.org/programmes/profile/documents/Learnerprofileguide.pdf

Download  2 page pdf

http://ibo.org/recognition/resources/aboutdiploma/

Download the video http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv

http://www.ibo.org/programmes/profile/documents/Learnerprofileguide.pdf
http://ibo.org/recognition/resources/aboutdiploma/
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
http://blip.tv/file/get/Intbac-IBLearnerProfile2011794.wmv
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Website

 Redesigned  - easier 

access

 Source of information

 News up to date

 Events 
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Resources on web –

Download s: http://www.ibo.org/communications/schools/

http://www.ibo.org/communications/schools/
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A magazine for the entire community

Page 15

• Published three times 

per year

• Sharing of best 

practice in the teaching 

community

• A celebration of IB 

students and their work

• Opportunity to make 

students and parents 

feel part of a larger 

community
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Explaining university recognition

 Toolkit for 

communicating with 

universities and 

governments

• Modular PowerPoint 

presentation

• Brochures

• One-page fact sheets

• Videos

• Website up-grade

Page 16
Download http://ibo.org/recognition/resources/curriculum/

http://ibo.org/recognition/resources/curriculum/
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Recognition 

materials

 23 Subject 

briefs

Download http://ibo.org/recognition/resources/curriculum/

http://ibo.org/recognition/resources/curriculum/
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Recognition 

materials

 Understanding 

the IB Diploma 

Programme 

scores

 Learner Profile

 Core 

requirements

Download http://ibo.org/recognition/resources/aboutdiploma/

http://ibo.org/recognition/resources/aboutdiploma/
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Recognition 

materials

 Research

 Testimonials

Download http://ibo.org/recognition/resources/recognizediploma/index.cfm#researchbrochure

http://ibo.org/recognition/resources/recognizediploma/index.cfm
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Deliver the facts - HESA Short version and long version available

Extract the charts you need

See all reports: http://ibo.org/research/programmevalidation/index.cfm

Download summary:  http://ibo.org/research/programmevalidation/documents/HESAResearchSummary_Final.pdf

Download full report: http://ibo.org/research/programmevalidation/documents/HESAUKPostsec_Final_Report.pdf

http://ibo.org/research/programmevalidation/index.cfm
http://ibo.org/research/programmevalidation/documents/HESAResearchSummary_Final.pdf
http://ibo.org/research/programmevalidation/documents/HESAUKPostsec_Final_Report.pdf
http://ibo.org/research/programmevalidation/documents/HESAUKPostsec_Final_Report.pdf
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3rd party endorsement

• Press articles - updated on 

website

• Available to link to on school 

website

• Download for parents

Africa, Europe, Middle East regional press page:  http://www.ibo.org/ibaem/news/

http://www.ibo.org/ibaem/news/
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Links on regional web pages to newspaper articles

“Students who have taken the IB [Diploma 

Programme] are generally better prepared for 

a degree than those who have taken A-levels. 

IB students tend to have better independent 

study skills, greater ability to take sensible 

notes, and are more able to deal with open-

ended questions”
The Independent

February 2011

Newspaper articles – what are people saying?
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The perfect ambassador

 Refers to 3 other ambassadors

 Everyone can participate in on-line 

discussions – do so, please!

Friday, 3 June 2011

BBC Parents Blog
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“Diploma Programme students are 
well-rounded, multifaceted, 
multiskilled and have studied in 
depth. They have good time-
management skills. They score 
higher than students in other 
national systems, and the IB score is 
worldwide the same measure.” 
Hrilina Lock, undergraduate admissions manager
London School of Economics, UK 

“IB is well known to us as excellent preparation. 
Success in an IB programme correlates well with 
success at Harvard. We are pleased to see the 
credential of the IB Diploma Programme on the 
transcript.”
Marlyn McGrath Lewis, assistant dean of admissions, 

Harvard University, USA

3rd party endorsement
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“At Exeter, well over 90% come in with A-levels. 

The interesting finding that we have is that 
those who are coming in with the International 
Baccalaureate do better in firsts and 2.1s than 
the average, by about 6%, and no IB student has 
yet dropped out of university. We think that 
that is worth noting”.
Professor Steve Smith

Vice-Chancellor, Exeter University
Commons Select Committee, 28 January 2008 

Dr Geoff Parks, the director of admissions at 
Cambridge, commented last year that when it came 
to tutors making decisions on borderline applicants, 
students taking the IB stood a better chance than 
their A-level counterparts "Because the IB 
differentiates better than A-level; if we are hesitating 
about making an offer at all, we would be more 
likely to make an offer to an IB student than an A-
level student" , he explained.
Anthea Rowan
Telegraph Weekly World Edition Oct 2010

Quotes from official publications & media
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We all need 3rd party endorsements

• Ask

• Alumni

• University professors

• University admissions  

• Parents

• Get signed agreement before using
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Destination survey

 Will provide insights into the plans of DP graduates

 Profile of DP graduates globally
• scores on entrance exams or other assessments

• special distinctions, fields of study, scholarships or 
awards

• acceptance rates into university.

 Obtain a profile of universities they are attending 
in various countries

 IB schools participating in the survey receive an 
individual and confidential summary report
• Profile of the DP graduates at their school 

benchmarked against the country and global totals.
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Information on IB website

 Overview statistics

 Statistical bulletins

 Automatic chart facility , you can make chart you need 

and then make a screen grab

Web: http://www.ibo.org/facts/schoolstats/progcombinationsbyregion.cfm

Web:http://www.ibo.org/facts/statbulletin/

Web:http://www.ibo.org/facts/schoolstats/growth.cfm

http://www.ibo.org/facts/schoolstats/progcombinationsbyregion.cfm
http://www.ibo.org/facts/statbulletin/
http://www.ibo.org/facts/schoolstats/growth.cfm
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School websites

 Very variable quality of information on 

school websites

 What do people want to know?

 Keep information up-to-date

 Make sure key facts are easily found

 Include 3rd party endorsement, facts and 

figures

Page 29

A good example – includes research

http://www.ismoshi.org/dip_alevel.htm

A good example – includes quotes from universities

http://www.priestleycollege.ac.uk/IBquotes.htm

http://www.ismoshi.org/dip_alevel.htm
http://www.priestleycollege.ac.uk/IBquotes.htm
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Information on IB website

Country information for any country

 Country information for Spain

 There are 54 IB World Schools in Spain offering one or more of 

the three IB programmes. 6 schools offer the Primary Years 

Programme , 8 schools offer the Middle Years Programme and 

53 schools offer the Diploma Programme. The first school was 

authorized in 1977. 

 You can drill down further by country

• use the “Advanced Find” button and select

• Results by state or private

• By programme

Web: http://www.ibo.org/country/

Web: 
http://www.ibo.org/school/search/index.cfm?programmes=&count

ry=ES&region=&find_schools=Find
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How to use materials

 Website

• Very variable quality of 

information on school websites

• First source for information

• Go back to the message 

„blocks‟ and select

• Programme explanation and 

models

• History, mission, etc

• Recognition

• Quotes, Alumni

• Links to 3rd party endorsement -

press

 Events

• Opportunity to add depth to 

knowledge, questions, clarify

• Make sure people leave with 

literature

 Advertising

• Requires people to have an 

understanding of the IB

• or requires frequency

 Mailer or mail drop

• Requires some basic knowledge 

of IB

• CALL TO ACTION - invitation to 

information event 

 Press

• Opportunity to add depth -
Interviews,  News,  Achievements,  Alumni

Page 31
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Feedback

 Questions?

 What would help you explain IB programmes to your 

communities?

 What have you found to be most effective way to 

communicate?

Tim.nettleton@ibo.org

Page 32


